ACTIVITIES OF THE ASSOCIATION FOR THE
MONTH OF OCTOBER 2024

MEMBERSHIP UPDATES

RENEWAL OF MEMBERSHIP WITH THE ASSOCIATION

The Association has sent E-mail on 15t April 2024 to all the Categories of Members requesting
them to Renew their Membership with the Association with Options of Renewal of 1,3 or 5 Years
as convenient to them. Membership Renewal received from Members in various Categories during
the month of October 2024 are as under-

Region | Primary | Associate | Agent/ | Retailer | Organisation | Total
Distributor

Mumbai
Western
Southern
Northern
Eastern
Central - - -
Total 9 - -
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There are 461 Members whose Subscription for the current Financial Year is still pending. We
request those Members to send their Renewals at the earliest to avoid uninterrupted Services.
Members can Pay their Renewals through the following Link or NEFT or by a Crossed Cheque.
https://cmai.in/membership_form/public/members/login

The Bank Details of the Association for NEFT/RTGS are as under :-
Name of Beneficiary: CMAI Membership Alc.

Bank Name: HDFC Bank

Account Number: 00051450000092

IFSC CODE: HDFCO0000005

As a part of Membership Drive, the Association had decided to waive off the Admission Fee of
Rs.1500/- from 3rd November 2023 till 30" October 2024.

Total Membership strength of CMAI as on 315t October 2024 stood at 4503
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CMAI on-boarded 34 New Companies as Members in the month of October 2024 as under :

Region | Life | Primary | Associate | Agent/ Retailer | Organisation | Total
Distributor
Mumbai - 9 - - - - 9
Western - 7 - - - 1 8
Southern - 2 - - - - 2
Northern - 7 2 - - 1 10
Eastern - 4 - - - - 4
Central - 1 - - - - 1
Total - 30 2 - - 34

WESTERN REGIONAL OFFICE

The Western Regional Office at Pune has generated 2 New Members during the Month of October
2024.

SOUTHERN REGIONAL OFFICE

The Southern Regional Office of the Association has generated 1 New Member and forwarded 2
Renewals during the month of October 2024.

NORTHERN REGIONAL OFFICE

The Northern Regional Office of the Association has generated 2 New Members and forwarded 4
Renewals during the month of October 2024

THE CLOTHING MANUFACTURERS ASSOCIATION OF INDIA
901, Naman Midtown, A Wing, Behind Kamgar Kala Kendra, Senapati Bapat Marg, Prabhadevi West,
Mumbai 400 013 « Tel : +22-44750909 ¢ Email : info@cmai.in * Website : www.cmai.in
Bengaluru « New Delhi » Pune ¢ Surat

Follow us: () 0 m



o®

CONCILIATION & ARBITRATION SUMMARY FOR THE

PERIOD SEPTEMBER & OCTOBER 2024

MIS FOR THE PERIOD OF SEPTEMBER' 2024 OCTOBER' 2024

No. of Files Amount No. of Files Amount
Opening Total Cases pending resolution 1788 T400056,695 1804 ¥40,1152136
New Complaints 21 TR10 30 ¥09,90,233
Complaints resolved fully in the Month 5 5 25,000
Amount Collected in the Month ¥1125516 ¥20,69 260
Total Cases pending resolution as on month end 1804 401152196 1829 $409048 169
Active Cases in Caution List 1382 T208707492( 1407 $295221084
Active Cases pending resolution as on month end 422 11,2444 704 422 $11,3824 185
Curent Payment 20 18.20,657 20 11541676
Post Dated Cheque Recelved 3 13,04,859 3 527,584
Amount Collected in the Month 2 11125516 25 %20,69,260

BRAIN STORMING SESSION & SHUKRIYA AND

SWAGAT FUNCTION

The Association Organised a BRAIN STORMING Session on the 8" October, 2024 with the
Members of the Managing Committee in the Ball Room of Hotel ITC Grand Maratha Airport
followed by the SHUKRIYA and SWAGAT function in the evening.

The Brain Storming Session began with the President Mr Santosh Katariya assisted by Chief
Mentor Mr Rahul Mehta presenting his Vision for the coming four years.

President requested Members to discuss, debate, and opine on this Vision, so that a Road Map
for the coming years is agreed upon.

The Session was followed by a small function where all past and current Members of the Managing
Committee offered their sincere SHUKRIYA to the outgoing President Mr Rajesh Masand for his
incredible and outstanding contribution to CMAI — not just for the last 4 years as President, but for
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the over 20 years that he has been associated with CMAI. He has taken the Association to heights
never achieved before, and truly deserves heartfelt Shukriya !

In the same Meeting, Members also officially installed Mr Santosh Katariya as the new President
of CMAI, and paid a warm SWAGAT followed by Dinner.

SHUKRIYA

TO
- JESH ABSAND & ]

il

LY

Mr Ashok Rajani, Former President and current Member, Board of Trustees presented a

Memento to the outgoing President Mr Rajesh Masand at a SHUKRIYAS & SWAGAT Felicitation
Ceremony organised by the Association at ITC Maratha <Sahar on 8™ October 2024.

The Outgoing President, Mr Rajesh Masand
Welcoming Mr Santosh Katariya ,the

incoming President , CMAI with a Ganesh
Idol
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THE CLOTHING MANUFACTURERS ASSOCIATION OF INDIA

SHUKRIYA
10

RAJESH MASAND

Members Warmly Welcomed the New President, Mr Santosh Katariya and Look Forward to his
Dynamic Leadership as CMAI Embarks on a New Journey "Mission 2028" with a Purpose of
taking the Association to even Greater Heights....

Mr Santosh Katariya , newly elected President, CMAI accepting the Presidentship and assuring
the Members that he will do his very best to reach higher level by the end of his tenure

S mer——
. ﬁm SHUKRIYA
ES'QTAASA ] ' i
Y, kaTN D SANTOSH ki | RAJB% Y

RESIDENT
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I An Evening to Remember !l

THE CLOTHING MANUFACTURERS ASSOCIATION OF INDIA
901, Naman Midtown, A Wing, Behind Kamgar Kala Kendra, Senapati Bapat Marg, Prabhadevi West,
Mumbai 400 013 « Tel : +22-44750909 ¢ Email : info@cmai.in * Website : www.cmai.in
Bengaluru « New Delhi » Pune ¢ Surat

Follow us: o o o m



o®

CMAL

CMAI SIGNS ONE MORE M O U WITH BAMA, BENGALURU

16
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On the side lines of Shukriya and Swagat felicitation, Mr Santosh Katariya, President CMAI and
Mr Brijesh Shah, Hon secretary of BAMA signed an MOU for 3 Years

Western Regional Committee of CMAI Elected Mr Kiran Modgi, as New Chairman for the Years
2024-25 & 2025 & 26.
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Mr Naveen Sainani, Hon, Gen. Secretary, CMAI had the Privilege of being Invited by Mr. Shombi
Sharp, the United Nations Resident Coordinator, to attend the United Nations Day Celebration on
25th October 2024 in New Delhi.

During the Event, he held a Brief but Constructive Meeting with Ms. Radhika Kaul Batra, Chief of
Staff for the UN Resident Coordinator, as well as the Head of UN Women and UNEP

Their discussions focused on Advancing ESG (Environmental, Social, and Governance)
Initiatives with CMAI, along with Exploring Potential Support for ATC.
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ITS THE RIGHT TIME TO
DIVERSIFY TOWARDS EXPORTS

IN CHALLENGING TIMES!

STALLS ARE FILLING FAST. SO ACT NOW AND
SECURE YOUR SPOT!

SECOND L["TI’DN

!'

BRANDS vy

OF IN DIA.

A GLOBAL MEGA SHOW OF
INDIAN APPAREL MANUFACTURERS

12 13 14 NOV 2024
DUBAI WORLD TRADE CENTRE

Mr Rohit Munjal, Vice President and Mr Mohan Sadhwani, Executive Director visited Abu Dhabi
to personally invite H.E. Sunjay Sudhir, Ambassador of India to UAE for the 2nd Brands of India
Show to be held from 12-14 November 2024 in Dubai World Trade Centre., Dubai ( UAE)

H E has confirmed to be the Chief Guest and to Inaugurate the above Event and conveyed best
wishes to all the Exhibitors.
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CMAI delegation comprising of Mr Rohit Munjal, Vice President, Mr Ankur Gadia, Vice President,
Mr Mukesh Jain, Hon. Jt. Gen. Secretary and Mr Mohan Sadhwani, Executive Director had a
fruitful interaction with Mr. Satish Kumar Sivan, Consul General, Consulate General of India in
Dubai. He has assured all possible support for the successful organization of 2nd Brands of India
Show to be held from 12-14 November 2024 in Za'abeel Hall 4, Dubai World Trade Centre.
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A CMAI Delegation led by Mr Naveen Sainani, Hon. Gen. Secretary and Mr Anand Golecha,
Member, Brands of India Sub-Committee Visited Jeddah to Personally Invite Leading Buyers and

Apparel Importers to Visit the 2nd Brands of India - A Mega show of Indian Apparel Manufacturers
to be held from 12-14 November 2024 in Za'abeel Hall 4, Dubai World Trade Centre

PHOTO 1 PHOTO 2

PHOTO 1

Mr Jinen Shah, Jt Chairman, Brands of India Show Sub committee and Mr Rahul Mehta, Chief
Mentor met Mr Kabir Lumba, Numero Uno of the Landmark Group, who has promised to send his
Team of Buyers from SPLASH, MAX, and BABY SHOP to our Brands of India Show!

PHOTO 2 : A CMAI Delegation visited UAE from 14t -17" October 2024 for Visitor Promotion.
Mr Ankur Gadia, Vice President, Mr Mukesh Jain, Hon Jt Gen Secretary, Mr Jinen Shah, Jt
Chairman, BOI Show Sub Committee, Mr Rahul Mehta, Chief Mentor and met leading
Departmental Stores , Wholesalers etc.
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PHOTO 3 PHOTO 4

PHOTO 3 : Buyer looking for Innerwear and lingerie — Mr Mukesh Jain and Mr Jinen Shah met
Mr Jaydev Himthani, COO, Al Shafeer Group. A Big buyer for Kidswear

PHOTO 4 : Mr Mukesh Jain and Mr Jinen Shah of CMAI met Mr Mohammed Shabaan, Business
Development, BRANDS Group. With stores in UAE, Qatar, Oman, and Saudi. Looking for Men's
Formal wear.
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SECOND EDITION

A GLOBAL MEGA SHOW FOR
INDIAN APPAREL MANUFACTURERS

® ® @ Novemer 2024

ZA'ABEEL HALL 4, DWTC

TEAM CMAI
Visited almost all the top Retailers and Buyers of Dubai, Abu Dhabi, and Sharjah in the last 4 to 5
days. In addition to these, we had Meetings with Agents, Distributors, Importers and the Dubai
World Trade Centre - and we are pleased to convey that all those we met were unanimous in
their view that the current conflict in the Middle East is having no impact on the business
sentiments in the Region as of now.

They were all very supportive of our efforts to bring Brands of India to Dubai, and have
encouraged us to hold the show with full confidence. They assured us of their full support.

MOU WITH TEXPROCIL

CMAI Signed a MOU with TEXPROCIL to Promote the use of Kasturi Cotton amongst Indian
Brands and Retailers on 7th October 2024 in Delhi in the Presence of the Hon’ble Minister of
Textiles, Shri Giriraj Singh and Secretary (Textiles), Smt. Rachna Shah.

CMAI is Privileged to be tasked with the Responsibility of Promoting Kasturi Cotton in the Apparel
Industry.

Mr. Rahul Mehta, Chief Mentor & Mr. Sunil Patwari, Chairman represented CMAI and
TEXPROCIL respectively.
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LEARNING UPDATES

Confederation of Indian Textile Industry ( CITl ) Organised a Chintan Shivir on 17" October 2024
in Mumbai for Developing Roadmap to Achieve US$ 350 bn Market Size by 2030.

Mr Santosh Katariya, President Nominated the following Office Bearers to attend the same on
behalf of the Association.

1. Mr Rajesh Masand, Immediate Past President
2. Mr Naveen Sainani, Hon Gen Secretary
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CMAI IN THE MEDIA

https://www.fibre2fashion.com/news/textile-fairs-news/cmai-to-host-2nd-edition-of-brands-of-india-
in-dubai-this-november-298420-newsdetails.htm

https://www.retail4growth.com/news/second-edition-of-brands-of-india-to-be-held-at-dubai-world-
trade-centre-6948

https://indiantextilejournal.com/2nd-edition-of-brands-of-india-in-dubai-sees-35-surge-in-visitor-pre-

registrations/

https://fashionvaluechain.com/brands-of-india-will-hold-its-second-edition-in-dubai-from-november-
12-14-2024-pre-registrations-for-visitors-have-increased-by-35/

https://apparelresources.com/events-news/pre-registration-surge-brands-india-event-dubai-shows-
rise-global-interest-india-sourcing/

https://www.retail4growth.com/news/second-edition-of-brands-of-india-to-be-held-at-dubai-world-
trade-centre-6948

https://fashionvaluechain.com/brands-of-india-will-hold-its-second-edition-in-dubai-from-november-
12-14-2024-pre-registrations-for-visitors-have-increased-by-35/

https://www.indian-apparel.com/cmais-2nd-brands-of-india-in-dubai-sees-35-surge-in-visitor-pre-

registrations/

https://www.passionateinmarketing.com/2nd-edition-of-brands-of-india-in-dubai-from-12-to-14-
november-2024-sees-35-surge-in-visitor-pre-registrations-amid-rising-global-interest-for-sourcing-
quality-apparel/

https://apparelresources.com/events-news/pre-registration-surge-brands-india-event-dubai-shows-
rise-global-interest-india-sourcing/

https://businessnewsthisweek.com/news/growing-global-interest-brands-of-india-in-dubai-sees-35-
rise-in-pre-reqgistrations/

https://www.fibre2fashion.com/news/announcement/santosh-katariya-takes-over-as-cmai-s-new-
president-298471-newsdetails.htm

https://www.retail4growth.com/news/santosh-katariya-takes-over-as-new-president-of-cmai-6913

https://fashionvaluechain.com/santosh-katariya-becomes-the-cmais-next-president/

https://m.economictimes.com/industry/cons-products/garments-/-textiles/textile-at-2030-350-bln-
industry-rs-90000-cr-investment-says-govt/articleshow/114125891.cms
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loyalty. In the long term, the industry
will stabilise, with a balance between
online and offline channels, but

only the most adaptable players will
remain competitive.

Mudita Jaipuria

Founder and Director, Warchouse by Mudita

This trend suggests a consolidation
phase, where brands may focus on
efficiency and profitability rather
than on aggressive expansion.The
trend of job cuts and store closures
in India's apparel retail sector can be
attributed to several factors:

Retail sales growth has significantly
slowed down, dropping to 4 per
cent linked to reduced consumer
spending. Companies are
restructuring for leaner operations
and enhanced efficiency, often
opting to outsource roles to staffing
agencies. Many stores have become
unviable, prompting management to
close underperforming locations.

Ways to mitigate these trends:

Enhancing online sales channels
can help brands reach a broader
audience and reduce reliance on
physical stores. Implementing cost-
cutting measures, such as reducing
overhead and optimising supply
chains, can improve profitability.
Brands should stay attuned to
changing consumer behaviour

and preferences, adjusting

product offerings accordingly.
Leveraging technology for inventory
management and customer
engagement can enhance efficiency
and customer satisfaction. Exploring

115

new markets or product lines can
reduce dependency on traditional
retail sales. For example, Warehouse
by Mudita is an omnichannel brand
focused on reducing its store
footprint while enhancing online
sales and wholesale strategies

to align with industry trends and
improve financial stability.

The trend of job cuts and store
closures in India's apparel retail
market may persist in the short-
term due to economic challenges
and shifting consumer behaviour.
However, the industry's future looks
promising, driven by a projected
compound annual growth rate
(CAGR) of 1 per cent - 12 per cent
and a burgeoning e-commerce
sector expected to grow at 35 per
cent annually.

Rahul Mehta
Chief Mentor, CMAI

The Indian retail market has been
sluggish since the last one year,
barring brief periods of revival.
This resulted in an excessive
build-up of inventory with most
retailers, resulting in cash crunch
as well as pressure on margins.
This followed good growth seen
post-Covid, which retailers used to
expand their network aggressively.
Understandably, this resulted in
some wrong location errors. These
errors are what the retailers are
trying to correct, by closing down
unprofitable stores. | see this trend
of closing stores more as a sign of
course correction rather than having

o®

INDUSTRY VERDICT

a long-term impact. Essentially,
brands will have to be smarter and
more precise in plotting their store
openings to be aligned more closely
with their consumer profiles and
geographical locations. | personally
see most brands having learnt from
their experience being sharper in
their store expansion. The overall
outlook for the next six months is
also more positive, with hopes of a
better festive season accompanied
by a fairly long wedding season
coming up.

NEXT INDUSTRY VERDICT
QUESTIONS

Reliance Retail partners with Israeli
apparel company Delta Galil; Carrefour
is set to re-enter India in partnership
with Apparel Group; ASOS enters the
Indian market through Ajio; Myntra
bags franchise rights for UK's fashion
retailer NEXT; Pull & Bear and Bershka
from Inditex, Sandro and Maje from
SMCP, American footwear retailer Foot
Locker and France's Galeries Lafayette
are expected to launch their stores in
India soon.

With all of these brands set to
enter India:

1. How do you see the impact it will have
on the apparel retail market?

2. How will indigenous brands evolve?
How does your brand see itself reacting
to this?

3. Do you see the apparel retail market
expanding in future with more options
for customers?

4.As abrand, how do you see the Indian

apparel retail market giving competition
to international brands coming in?

SEND YOUR COMMENTS

contact@apparelresources.com
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CMAL
2nd edition of ‘Brands of India’ in Dubai from 12 to 14 Nov. 2024
Sees 35% Surge in Visitor pre-registrations Amid Rising Global
Interest for Sourcing Quality Apparel

~ —ry o

- Apparel Exports from India is expected to reach US$ 15 Bn in 2024
- Participation of 150+ Apparel Brands & White Label Manufacturers
- Growing Demand for Made in India Apparel is propelling Visitor Pre-registrations from more than

34 countries

year, The Clothing Manufacturers Association of India (CMAI) will be hosting the 2nd edition of

‘Brands of India’, a mega show of Indian Apparel Manufacturers from 12 to 14 November 2024
at Za'abeel Hall 4, Dubai World Trade Centre, UAE. The trade show is being supported by Ministry of
Textiles, Government of India, Embassy of India in UAE, Apparel Export Promotion Council (AEPC), Noida
Apparel Export Cluster (NAEC), TEXMAS (Dubai) and Readymade Garments Merchants Group (Dubai).

M umbai, October 25, 2024 : Following the remarkable success of the inaugural edition held last

The highly anticipated upcoming edition will feature 150+ Indian Apparel brands & White Label
Manufacturers presenting a diverse range of Fashion in Men's Wear, Women's Wear & Kids Wear featuring
Casuals, Ethnic, Formals, Denim, Athleisure, Winterwear, Sleepwear, Innerwear, Tops, Bottoms and much
more. Thus, presenting a one-of-its-kind sourcing opportunity for Retailers, Chain & Department Stores,
Boutique Stores, Wholesalers, Agents, Distributors, Importers, Traders, E-commerce and Buying Houses

from across the globe.

01 ﬁ%lbft&A ® December - 2024
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Don’'t Worry. Be Happy. Demand’s Back

Retail Sales Pick Up in Last

2 Weeks After Rough,P

SagarMalviya&
Faizan Haidar

Mumbai | New Delhi: Clot-
hing and lifestyle retailers
and shopping malls said the-
re’s a pick-up in entry-level
demand for clothes and acces-
sories in the past two weeks,
after a bad spell of nearly six
quarters, lifting the overall
sales of discretionary catego-
ry. And, the trend is not just
restricted to topcities.

“Mart, a value retailer
‘which operates nearly 470 sto-
res largely in smaller towns,
said a conclusive trend will
emerge post Diwali although

901, Naman Midtown, A Wing, Behind Kamgar Kala Kendra, Senapati Bapat Marg, Prabhadevi West,

Mumbai 400 013 « Tel : :info@cmai.in * Website : www.cmai.in

he expects strong demand
momentum to continue dri-
ven by ea.rly winter and wed-
dings. “!

season and there is surely a
pickup in demand which has
been sluggish in the past,” sa-
id Lalit Agarwal, chairman
of V-Mart.

Sales of discretionary
items such as apparel, foot-
wear and beauty started slo-
wing down in 2023 after two
years of pandemic-induced
runway growth. Retailers
saw weak consumer senti-
ment especially in mass and
lower priced products after
inflation-stressed  consu-

mers curtained spending
even as purchases on high-
ticket items such as automo-
biles and electronics conti-
nued backed by easy loans.
This was further exacerba-
ted by steep inflation in their
daily shopping basket, large-
1y food and essentials such as
pulses, oil and vegetables,
which saw prices go up by a
third and forced lower-inco-
me households to slash their
discretionary spends.

Add to Cart

First 2 weeksof | Trend a good
the festive season | indication for
exceptionally
g00d: Vegas &
Unity Group

strong festive
season, but

“The good thing is we are
seeing some very strong
growth in the first or two
weeks of October, as the
festival season has started
kicking in, and we expect this
momentum to continue go-
ingonto Diwaliandfor this,”
Dinesh Taluja, chief financi-
alofficer, Reliance Retail said
durmg itsearningscall.
“The first two weeks of the

4 cepuonallygoodandtheaspl-
rational class is leading the

growth. With more wedding
days, weare expectingamuch
impmved festive season than
last year,” said Ravinder Cho-
udhary, vice president-Vegas
& Unity Group, which opera-
teshalf adozenmalls inDelhi
and Punjab.

Arecent Centrum report sa-
id tapering inflation and gro-
'wing real wages saw rural re-

covery driving demand with
15% sales growthforvalueap-

parelretail.

“Value retail or bottom of
the pyramid consumers have
started buying in the last ten
days which is a good indica-
tion for a strong festive sea-
son. However, weare still cau-
'mﬁ and are waiting for the

for fear of inventory pile up
like before. In fact, according
to a pre-festive season survey
by the Clothing Manufactu-
rers Association of India, ne-
arly two-thirds of the respon-
dents expected to see either
the same or lower sales of
clothing and apparel compa-
redtolast year.

“We would rather have a si-
tuation of stock-outs than or-
der more and get stuck with
piled up inventory. Hence, we
are cautious in our inventory
management even though we
see a strong sales momentum
so far,” said Manish Kapoor,
MD, Pepe Jeans.

More than two years ago, ap-
parel and lifestyle retailers

D amonth
to call it a real recovery,” said
Iyer, chief execuu

price-tags across
categories after cotton prices
surged due to h)gher Shlp-

ve of department st

Lifestyle International.
However, they are still cau-

tious in placing new orders

ment costand
tion, which started the slow-
down trend in the mass-pri-
ced category.
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Clothing manufacturers see same or lower
sales this festive season: CMAI survey

pacting the low sentiments
appeared to be the signif-
icant shift in larger wallet
share of consumer spend-
ing moving towards other

(Agency) New Delhi:
Apparel industry body
Clothing Manufacturers
Association of India
(CMAI) in a survey on Fri-
day indicated weak senti-
ments for clothing demand
ahead of the festive sea-
son this year. The survey
comprising CMAI’'s over
5,000 members including
manufacturers, exporters,
brands, and ancillary in-
dustry noted that 63 per
cent of the respondents
expect the same or lower
sales of clothing and ap-
parel in comparison to the
last year.

Of this, nearly 25 per
cent expect sales to be as
low as 75 per cent of the
previous year. In a survey-
based statement, CMAI
said the biggest factor im-

avenues of lifestyle.

35 per cent of the re-
spondents attributed their
low expectations to this
factor. Another sizeable
portion of 24 per cent of
respondents attributed a
slowing Economy and In-
flation to be the top chal-
lenges at the moment,”

CMAI said.

Rajesh Masand, Pres-
ident, CMAI, said the
trends are not surprising
considering the sluggish
business environment that
the industry has experi-
enced in the past six
months. We are hopeful of
not missing out on the fes-
tive spending and expect
demand to gradually
surge considering the
Wedding season later in
the year. Moreover, 75 per
cent of the respondents
said the mid-priced brands
are expected to perform
the best while only 18 per
cent expect low-priced
brands to do better. Fur-
ther, 52 per cent anticipate
demand for Indian wear to
perform well followed by
casual wear.
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Date

Subject

Particulars

5th October 2024

Cir No. 23 / B-15 / 2024

Cir No. 23 / B-15 / 2024 — Participate under CMAI in Bharat Tex
2025,14-17 February 2025 at Bharat Mandapam (Pragati
Maidan), New Delhi

17th October 2024

Cir No. 24 / M-3 / 2024

Cir No. 24 / M-3/ 2024 — ACTIVITIES OF THE ASSOCIATION FOR
THE MONTH OF SEPTEMBER 2024

2ND EDITION BRANDS OF
1st October 2024 INDIA SHOW To Book your Stall (3 (3 (3 Click here: https://bit.ly/3UWtYal
CMAI delegation comprising of Rohit Munijal, Vice President,
Ankur Gadia, Vice President, Mukesh Jain, Hon. Jt. Gen.
Secretary, Mohan Sadhwani, Executive Director had a fruitful
interaction today with Mr. Satish Kumar Sivan, Consul General,
Consulate General of India in Dubai. He has assured all possible
support for the successful organization of 2nd Brands of India
2ND EDITION BRANDS OF | trade show to be held from 12-14 November 2024 in Za'abeel
1st October 2024 INDIA SHOW Hall 4, Dubai World Trade Centre.
CMAI officials Rohit Munjal, Vice President and Mohan Sadhwani,
Executive Director visited Abu Dhabi to personally invite H.E.
Sunjay Sudhir, Ambassador of India to UAE for the 2nd Brands of
India trade show from 12-14 November 2024 in Za'abeel Hall 4,
Dubai World Trade Centre.
2ND EDITION BRANDS OF | He has graciously accepted to be the Chief Guest to inaugurate
1st October 2024 INDIA SHOW the show and conveyed best wishes to all the Exhibitors.
4th October 2024 CMAI CAN Collection Report for the period 01.09.2024 to 30.09.2024
2ND EDITION BRANDS OF
7th October 2024 INDIA SHOW 2nd Brands of India Show : Free Visitor Registration now open
CMAI Signed a MOU with TEXPROCIL to Promote the use of
Kasturi Cotton amongst Indian Brands and Retailers on 7th
October 2024 in Delhi in the Presence of the Hon’ble Minister of
Textiles, Shri Giriraj Singh and Secretary (Textiles), Smt. Rachna
8th October 2024 CMAI POST Shah.
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9th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

9th October 2024

CMAI POST

An Evening to Remember !!!

The Clothing Manufacturers Association of India (CMAI) hosted
an Unforgettable Shukriya & Swagat Evening in Mumbai to Thank
Mr Rajesh Masand, Outgoing President and Welcome the New
President, Mr Santosh Katariya, in the Presence of the Trustees,
Office Bearers, Members of the Managing Committee, Past
Presidents, Stalwarts of the Industry , Heads of other Associations
and the Media.

The Evening was filled with Beautiful Memories of the
Outstanding Achievements of Mr Rajesh Masand, Outgoing
President,

We also Warmly Welcomed the New President, Mr Santosh
Katariya and Look Forward to his Dynamic Leadership as CMAI
Embarks on a New Journey "Mission 2028" with a Purpose of
taking the Association to even Greater Heights....

10th October 2024

CMAI POST

CMAI POST

11th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

14th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

14th October 2024

CMAI CAN

qraYTe]
SHANKAR TRADING- KOLKATA, W BENGAL

15th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

BREAKING NEWS: LULU'S BUYING TEAM TO ATTEND BRANDS OF
INDIA SHOW

15th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

BREAKING NEWS - 2

Naveen Sainani and Anand Golecha of Team CMAI, visited
Jeddah, Saudi Arabia, and met all the top Retailers and Importers
of Jeddah.We are glad to inform you that nearly 20 TOP
RETAILERS AND IMPORTERS have agreed to visit the Brands of
India Show.

15th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

BREAKING NEWS - 3 Team CMAI, consisting of Rahul Mehta,
Mukesh Jain, and Jinen Shah, met Zafar Islam, Business Head,
SAVERS Division of BMA Group, who has committed to visit the
Brands of India Show.

16th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open
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16th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

To Book your Stall (3 (3 (7 Click here: https://bit.ly/3UWtYaL

16th October 2024

CMAI CAN

CAUTION
SHIVA GARMENTS - BIDAR, KARNATAKA

17th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

BREAKING NEWS -4 Team CMAI along with noted Agent
Peterbhai, met up with Arun Pagrani of the R&B chain of stores
(140 stores in M/E and 100+ stores in India) and invited him to
our Brands of India Show. He has agreed to come himself along
with his full Buying Team.

17th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

BREAKING NEWS 5:Mukesh Jain and Jinen Shah of CMAI met
Mohammed Shabaan, Business Development, BRANDS Group.
With stores in UAE, Qatar, Oman, and Saudi. Looking for Men's
Formal wear.

So bring out your Suits, Gentlemen, and get ready to meet his
Team!

17th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

Buyer looking for Innerwear and lingerie - Mukesh Jain and Jinen
Shah met Jaidev Himthani, Coo, Smart Baby, Al Safeer group of
companies. Big buyer for Kidswear also!

Let the Balloons fly!

17th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

18th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

BREAKING NEWS 7:Team CMAI met our own Kabir Lumba,
Numero Uno of the Landmark Group, who has promised to send
his Team of Buyers from SPLASH, MAX, and BABY SHOP to our
Brands of India Show!

18th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

19th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

BREAKING NEWS -8  As you would have noticed, TEAM CMAI
Visited almost all the top Retailers and Buyers of Dubai, Abu
Dhabi, and Sharjah in the last 4 to 5 days. In addition to these, we
had Meetings with Agents, Distributors, Importers AND the Dubai
World Trade Centre

19th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

21st October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

23rd October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open
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23rd October 2024

2ND EDITION BRANDS OF
INDIA SHOW

Exhibitor Post

24th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

25th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

LATEST NEWS Naveen Sainani and Anand Golecha of Team
CMAI, Visited Riyadh, Saudi Arabia, and met all the Top Retailers,
Wholesalers and Importers. We are glad to inform you that
Approximately 20 TOP RETAILERS AND IMPORTERS have
Accepted our Invitation to Visit the Brands of India Show in
November2024 in Dubai.

25th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

2nd Brands of India Show : Free Visitor Registration now open

25th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

Exhibitor Post

28th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

15 Days to go!!!

28th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

LAST FEW STALLS AVAILABLE!

28th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

Exhibitor Post

29th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

Naveen Sainani, Hon, Gen. Secretary, CMAI had the Privilege of
being Invited by Mr. Shombi Sharp, the United Nations Resident
Coordinator, to attend the United Nations Day Celebration on
25th October 2024 in New Delhi.

30th October 2024

2ND EDITION BRANDS OF
INDIA SHOW

Exhibitor Post

31st October 2024

CMAI POST

Diwali post

7th October 2024

eNews Vol. 13 No. 39

Business News related to Domestic and International Garment
Industry for the period prior to 7th October 2024

14th October 2024

eNews Vol. 13 No. 40

Business News related to Domestic and International Garment
Industry for the period prior to 14th October 2024

21st October 2024

eNews Vol. 13 No. 41

Business News related to Domestic and International Garment
Industry for the period prior to 21st October 2024

28th October 2024

eNews Vol. 13 No. 42

Business News related to Domestic and International Garment
Industry for the period prior to 28th October 2024

THE CLOTHING MANUFACTURERS ASSOCIATION OF INDIA
901, Naman Midtown, A Wing, Behind Kamgar Kala Kendra, Senapati Bapat Marg, Prabhadevi West,

Mumbai 400 013 « Tel : +22-44750909 ¢ Email : info@cmai.in * Website : www.cmai.in

Bengaluru « New Delhi » Pune ¢ Surat

Follow us: o o o m



THE CLOTHING MANUFACTURERS ASSOCIATION OF INDIA
901, Naman Midtown, A Wing, Behind Kamgar Kala Kendra, Senapati Bapat Marg, Prabhadevi West,
Mumbai 400 013 « Tel : +22-44750909 ¢ Email : info@cmai.in * Website : www.cmai.in
Bengaluru « New Delhi » Pune ¢ Surat

Follow us: o o o m

o®



