CMAd

ACTIVITIES OF THE ASSOCIATION FOR THE MONTH OF JUNE 2024
1. RENEWAL OF MEMBERSHIP WITH THE ASSOCIATION

The Association has sent E-mail on 1t April 2024 to all the Categories of Members requesting them
to Renew their Membership with the Association with Options of Renewal of 1,3 or 5 Years as
convenient to them. Membership Renewal received from Members in various Categories during the
month of June 2024 are as under-

Region | Primary | Associate | Agent/ | Retailer | Organisation | Total
Distributor
Mumbai 28 5 2 - - 35
Western 8 - - - - 8
Southern 4 1 1 - - 6
Northern 7 - 1 1 - 9
Eastern 3 - - 1 - 4
Central 1 - - - - 1
Total 51 6 4 2 - 63

There are 605 Members whose Subscription for the current Financial Year is still pending. We
request those Members to send their Renewals at the earliest to avoid uninterrupted Services.
Members can Pay their Renewals through the following Link or NEFT or by a Crossed Cheque.
https://cmai.inf/membership_form/public/members/login

The Bank Details of the Association for NEFT/RTGS are as under:-
Name of Beneficiary: CMAI Membership Alc.

Bank Name: HDFC Bank

Account Number: 00051450000092

IFSC CODE: HDFCO0000005

As a part of Membership Drive, the Association has decided to waive off the Admission Fee of
Rs.1500/- from 3rd November 2023 till 315t July 2024.

New Membership received in various Categories by the Association during the month of June 2024,
are as under-

Region | Life | Primary | Associate | Agent/ Retailer | Total
Distributor
Mumbai - 16 2 3 - 21
Western - 6 1 1 - 8
Southern - 2 - 1 - 3
Northern - 10 3 5 1 19
Eastern - - - 1 3 4
Central - 3 - 3 - 6
Total - 37 6 14 4 61

THE CLOTHING MANUFACTURERS ASSOCIATION OF INDIA
901, Naman Midtown, A Wing, Behind Kamgar Kala Kendra, Senapati Bapat Marg, Prabhadevi West, Mumbai 400
013 « Tel : +22-44750909 * Email : info@cmai.in * Website : www.cmai.in
Bengaluru « New Delhi « Pune

Follow us: o @o y m



2.

CMAd

WESTERN REGIONAL OFFICE
The Western Regional Office of the Association has generated 2 New Members and forwarded
3 Renewals and the Gujarat Regional Office has generated 2 New Members and forwarded 1

Renewal during the Month of JUNE 2024
NORTHERN REGIONAL OFFICE

The Northern Regional Office of the Association has generated 8 New Members and forwarded
2 Renewals during the month of JUNE 2024

SOUTHERN REGIONAL OFFICE

The Southern Regional Office of the Association has generated 1 New Members and forwarded
3 Renewals during the month of JUNE 2024.

CONCILIATION & ARBITRATION SUMMARY REPORT FOR THE MONTH OF JUNE 2024

MIS FOR THE PERIOD OF JUN'2024
Mo. of Files Amount
Opening Total Cases pending resolution 1740 T 39.14.44 765
New Complaints 36 24677 487
Complaints resohled fully in the Month 17
Amount Collected in the Month % 20,75.080
Total Cases pending resolution as on month end 1759 ¥39.4047 172
Active Cases in Caution List 1218 T 26,25 84 332
Active Cases Mot in Caution List pending resolution as on

month end b41 713,14 62,840
Current Payment 31 T 20.75.080
Post Dated Cheque Received 0 70
Amount Collected in the Month N % 20.75.080

MEETINGS / EVENTS / REPRESENTATIONS

The Office Bearers of the Association had a couple of Meetings on Zoom and discussed and
decided matters pertaining to the Activities of the Association including Organising of 79t
National Garment Fair, 2"d Edition of the North India Garment Fair, & Brands of India Show in
Dubai in November 2024 .
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2ND EDITION OF NORTH INDIA GARMENT FAIR (N IGF)

The Association Successfully Organised the 2" Edition of the North India Garment Fair from Jun 11
to June 13, 2024, at the Yashobhoomi Convention Centre (IICC), Dwarka, New Delhi. 176
Exhibitors showcased their array of Products viz: Menswear, Womenswear, and Kids wear.

The NIGF was Inaugurated by leading Retailers from North India including Manik Jain & Sahil Jain
of Aristocrat Garments, Bharat Bhushan Taneja of Paul Garments, R D Gupta of Bindals Group,
Ranjit Surana of Bachoomal Collection, Sanjeev Garg of Stanmax, Mohinder Chaudhary and
Saurabh Chaudhary of Suvidha Stores, Tarun Langer & Chander Shekhar Mahajan of Yougal Sons
as Guests of Honour in presence of Rajesh Masand - President; Rohit Munjal - Vice President;
Santosh Kataria, Hon Gen Secretary & Chairman - NIGF; Rahul Mehta - Chief Mentor and Pankaj
Jain - Hon. Secretary - North and other Office Bearers of CMAI. The Fair was visited by 5450
Retailers from Pan India.

4

The 2nd NIGF 2024 by CM.

Mumbai: The 2nd North Key dignitaries fro
India Garment Fair (NIGF CMAI present at the Inaugur.
2024) organised by the Clothing  included Rajesh Masand
Manufacturers Association of President; Rohit Munjal - Vic
India (CMAI) commenced on President; Santosh Katari:
Jun 11 till June 13, 2024, at Chairman - NIGF; Rahul Mehi
the Yashobhoomi Convention- - Chief Mentorand Pankaj Ja
Centre (IICC), Dwarka, New - Hon. Secretary - North an
Delhi. other office bearers of CMAL.
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BUSINESS NETWORKING SESSION

The Association also Organised a Business Networking Session on the 2" Day of the NIGF.
65 Exhibitors Participated in this Session and had one to one Meeting with 22 Leading Pan

India Retailers, Distributors & Agents.

2nd NIGF 2024 by CMAI Concludes with Overwhelming Success,
Signalling a Promlsmg Festive Season for the Garment Industry
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2nd NIGF 2024 by CMAI Concludes with Overwhelming Success,
Signalling a Promising Festive Season for the Garment Industry

AGENCY

NEW DELHI: The 2nd
North India Garment Fair
(NIGF 2024), organised by the
Clothing Manufacturers
Association of India (CMALI),
concluded on a high note at the
Yashobhoomi Convention
Centre (11CC) in Dwarka, New
Delhi. The fair held from June
11-13, 2024, saw an
impressive turnout of more
than 200 exhibitors and over
5450 trade visitors, indicating
strong positive sentiments for
the upcoming festive
season.NIGF is an effective
platform for manufacturers
from across the country to
connect with the retailers,
distributors and agents from
Northern India, while retailers

can benefit discovering new
suppliers and brands from
across India under one roof.
During the fair, a business
networking session on the
second day was very well
received, with more than 65
exhibitors availed opportunity

to have one-on-one meetings
with 22 leading agents and
distributors who were invited
from across India. Exhibitors
were able to present their
collections to potential agents
and distributors from different
regions.Reflecting on  the

success of the event, Rajesh
Masand, President of CMAL,
stated, "The overwhelming
response to NIGF 2024 is a
testament to the strength and
potential of the Indian garment
industry. The fair not only
provided a platform for
manufacturers and North
region buyers to connect but
also highlighted the industry's
readiness for the upcoming
festive season. We are
confident that this event will
help to stabilise the business
and pave the way for a
remarkable growth in the
current year."Santosh
Katariya, Chairman of NIGF,
added, "Apart from the buyer
seller meetings, the key
highlight of NIGF was the
business networking session

which offered an invaluable
opportunity for exhibitors to
connect with top agents and
distributors from across India.
The session significantly
enhanced and widened the
reach of the retail industry to

get introduced to new
suppliers, discover latest
brands and refresh their
merchandise. NIGF 2024

witnessed a  significant
turnout from leading retailers
and distributors from Punjab,
Haryana, Himachal Pradesh,

Rajasthan, Gujarat, West
Bengal amongst
others."NIGF 2024

showcased exhibitors from
Mumbai, New Delhi,
Bangalore, Jaipur, Kolkata,
Surat, Ahmedabad, Ludhiana,
Noida besides other cities.

2nd NIGF 2024 by CMAI Concludes
with Overwhelming Success,
Signalling a Promising Festive
Season for the Garment Industry
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715t INDIA INTERNATIONAL GARMENT FAIR

The 71t India International Garment Fair was Successfully concluded on 251,26 & 27" June
2024 at Yashobhoomi, Dwarka, New Delhi .

A Total of 353 Exhibitors ( 8502 Sq Mtr ) Participated in this Fair , out of which CMAI has
generated 34 Participants ( 738 Sq Mtr )

The Union Textiles Minister Shri Giriraj Singh inaugurated 71st Edition of India International Garment
Fair (IIGF) in New Delhi .Shri Ramesh Bidhuri, Member of Parliament, Shri Sudhir Sekhri, Chairman,
AEPC, several prominent members of trade, international buyers and exhibitors were present at the
inauguration. Around 685 International Buyers and Approx. 600 Buying Agents Visited this 3 Day
Fair.

IGFA also Organised Two Fashion Shows on each Day showcasing the best of the Collections
amongst the Exhibitors.

Delivering his inaugural address, Shri Giriraj Singh stated that, “Today, India is one of the fastest
growing economies in the world with a GDP growth rate of 7.2% and is expected to be 3rd largest
economy by 2027-28." The convergence of a positive domestic outlook with a growth-oriented
political establishment has provided a conducive ecosystem for business in India. Several measures
have been taken by the Government of India to enhance the infrastructure sector and ease of doing
business.
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79™ NATIONAL GARMENT FAIR

The Association received an Overwhelming Response from the Members for Participation in the
79" National Garment Fair to be held from 23" to 26" July 2024 at Bombay Exhibition Centre,
NESCO Complex, Goregaon East, Mumbai 400 063 for Men’s, Women’s & Accessories Section and
at Jio World Convention Centre, G Block, Bandra Kurla Complex, Bandra (East), Mumbai 400 051
for Kids Section.

1075 Exhibitors (1165 Stalls ) Showcasing 1300 Brands, will be Presenting their Latest Festive
Collections 2024 to Approx. 40,000 Retailers from all over India who are expected to Visit this 4 Day
Fair.

This is India’s Largest Apparel Trade Show ever Organised by the Association.

The Association also Allotted Stall Numbers to the Exhibitors on 25" June 2024 at Brahman Seva
Mandal, Dadar ( East ) Mumbai and the same was Uploaded on the Website of the Association on
29" June 2024.

The Association started accepting Bookings for the “Show Directory”, popularly known as the Fair
Guide, from Monday 3rd June 2024. The Last Date for Accepting Booking for “Special Position” in
the Show Directory was Wednesday, 12th June 2024 and the Draw of Lots for the Special Position,
if required, was to be held on Friday, 21st June 2024 in the Office of the Association. The Last Date
for accepting Booking for the Show Directory was Saturday, 29th June 2024 Subject to Availability
of Space. The Last Date for Accepting the Directory Printing Material was Wednesday, 3 July 2024.

2ND BRANDS OF INDIA SHOW

After the resounding Success of the 15t Edition of the Brands of India Show held in November 2023,
the Association has decided to Organise the 2nd Edition of “ Brands of India “ Show,

at DWTC, Dubai (UAE ) from 17™ to 19t September 2024. However, based on our Members request
to postpone the Dates of 2" Edition of Brands of India Show after the Diwali Season, the Association
has now Revised the Dates of the said Show from 17-19 September to 12" to 14" November 2024
at the same Venue at Dubai World Trade Centre, (DWTC ) Dubai, UAE.
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Rajesh Masand, President with Shri. Giriraj Singhji, the New Hon’ble Minister of Textiles, Ministry of

Textiles, Govt of India at a Stakeholder Meeting convened by the Hon’ble . Minister in New Delhi on
19" June 2024 along with the Hon’ble Minister of State for Textiles Shri Pabitra Margherita and
Senior Officials of the Ministry attended the Meeting.

Mr Ankur Gadia, Hon Treasurer, and Mr Rahul Mehta, Chief Mentor, also accompanied the President

and attended the said Meeting.

Mr Sanjay Jain. Chairman, Northern Regional Committee of CMAI also met the Hon’ble Minister of

Textiles in New Delhi on the same day.

Mr Naveen Sainani, Jt Hon Secretary, CMAI, had
a very fruitful Meeting with Mr. Shombi Sharp -
Resident Coordinator in India, United Nations
(UN), Mr. Mozaharul Alam - Regional Coordinator,
Climate Change, United Nations Environment
Programme (UNEP) and Mrs Radhika Kaul Batra -
Chief of Staff, UN Resident Coordinator's Office.
They Discussed about CMAI taking forward
the Implementation of Sustainability
Program by forming Clusters which has
been Identified by the Ministry of Textiles, Govt
of India i.e. Surat and Karur in Coordination and
Support of UNEP and UNIDO.
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CONCLAVE & FASHIONOVA 2024

Institute of Design of Technology ( IDT ) , Surat Invited Mr Naveen Sainani, Jt Hon Gen Secretary
and Dr Ajoy Bhattacharya, Regional , Chairman, Gujarat Regional Committee for insightful
discussion at the FASHIONOVA 2024 Organised by IDT on 30" June 2024, an amazing Fashion
event which gave insight about the Garment Industry and showcase the creativity of Designers of

IDT.
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MEDIA COVERAGE :

ECONOMY & POLICY
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The Centre’s move is aimed at improv.

Dhirendra Kuma
dhirendra kumar@iivemint
NEWDELHI
he Centre may bring more
pmducismchas'l‘-sh.irtsand
innerwearunder the 311,000~
crore production linked
incentive (PLD scheme for the
textile sector, according to two people
d  closetothedevelopment,amidasharp
decline in exports.

The government will also extend the
time provided to an applicant toset up
the facility from two yearstoover three
years, the people added.

The Centre plans to tweak the
scheme, approved in September 2021,
to increase its effectiveness as it has
failed to boost India’s textile exports,
which have declined sharply 11.69%
from $16.24 billion in 2018 to $14.34 bil-
lion in 2023.

Mint reported in April that the Cen-
tral government is planning a periodic
review of itsmarquee manufac-
turing incentive scheme
across sectors and make
necessary adjustments.

The government is
considering restructur-
ingthe PLIscheme in sec-
tors with slow progress,
and even scrap it in sectors
where investorinterestisdim
and not much progress has been
made, the report said.
According to industry stakeholders
the scheme would do better by reducing
the minimum entry Jevel so that smaller

»

-~

$1624 bn

India’s textile
exports as
reported in 2018

ing the effectiveness of the sch

cturing the PLI scheme in sectors with slow

The government
interest is dim AFP

progress, and even scrap it in sectors where investor
tories,” said Pawan Gupla, chiefexecu-
tiveand co-founder of Fashinza, abusi-
ness-to-businessglobal fashionsupply
chain startup.
“WeneedaPLIschemewitha
lower initial capital require-
ment for theapparel indus-

playerscould also benefit fromit.
“Ifthe government iskeento have the
garment sector also take advantage of
the PLIscheme, it will have to treat the
minimum entry levels differ-
ently from therest of the sec-
tor, as the capital required

toset upamegagarment | try, whichisa significant
unitissubstantiallylower | employer compared to
thanthatofatextileunit,” | millsthatareincreasingly
said Rahul Mehta, chief | automated. Asubstantial

base of apparel factories
would also act as demand
centres for large mills, which
might otherwise struggle to sell
theirproducts,” Gupta added.

Based on industry suggestions, the
government plans to implement “cor-
rective measures tosupport the textiles

mentor at the Clothing
Manufacturers Association
Of India.
“Textileindustry iscomposed of
textile and apparel industries. The cur-
rent PLI scheme structure with large
capital layout is more suited (o setting
uplarge textile mills but not apparel fac-

eme approved in

$1434 bn

India’s textile
exports as
reported in 2023

industryinachievinga pmmwgm}:l
traject nr_\"..sakloncnf(hcpcm nsci

above. :
Queriesemailedto the qukmpcmn
of the textiles ministry remained unan

swered till press ime.
The Centre launched the PLIscheme

for(milesuﬁoruilhanappmvcdoul-
Javof T10,683 crore to promote the pro-
duction of man-made fibres (MMF)
apparel, MMF fabrics and products of
technical textilesin the countryto ena-
ble theindustry toachieve size andscale
and to become competitive.

MMFsamchemicxllydcri\'ed.whik‘
technical textiles are utilized in the pro-
ductionofitemslike personal protective
equipment,and bullet-proofvests.

The government has approved 6+
applicants under the scheme, with a
proposed investment of 319,798 crore.
projected turnover 1.9+ crore and
employment generation of 245,362

The first set of applicants will start
receiving incentives from 2025-26.

“Between 2018 and 2023,
India'strade dynamicsin the
garments, made-ups and

textiles sectors have
shownamixed patternof
growth and decline.

Overall, India’s total

exports in these sectors
decreased by 7. from
S37.16 billionin 2018 oS3 4.2+
billion in 2023," said Ajay Snivas-
tava, the founder of Global Trade
Research Initiative (GTRD. a research
group focused on climate change, tech
nology and trade.
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Marketing mantras on brand building
and decoding the power of digital marketing

MAI Achevers Club successhdly hosted a knowdedge-cum-success story

sessions - ‘Decoding Dvgtal Madetng by Tervuin Mansubhani & Suray Achian
from Schbang Acadery, ane of India's kading digral marketing agences lolowed
by & captratng tak tted 'How 10 Buld a Brand - The Go Colors Wiy try Gautam
Saraog, Co-Feunder & CEO of Go Calors moderated ty Rahul Mehta, Chief Mentor,
The captivating sesions helped industry members 10 unlock veluabie insights,
enrance skiks, and leel rspred as take change as empowered Entreprensrs.

The Digtal Marketing sesson hdped members undérstand its mpact; discover
brands which grew exponentally using Digaal Marketng and elaborated on
Digtaksation to strengthen Customes Rdaticnshp Management. The Brand Buldng
sasaon encompassed key aspects of Consumer Retall, Marketng, Brand Buidng
and Garment manufactung

Welcoming the audence, Ryesh Masand, Presdent, Clathing Mamfacturers
Assaciston of Inda [CMA), sad, “The abyectve of the Achevers Chb is to lkam
from dstnguished speakers, grolessionals, and trand cwnéss about thels journeys
andbusiness modals, wheh can nspire and guide us n our own venturss. In todsy's
crabengng envecament for brand creation, mary dam to be rand ownes, but
there 8 3 sgnificant dfference betvesen a mere label and a troe brand. Gone are
the days waen srvply 0oenng a shop wiukd guaranies saes: the busaness ndstape
has constantly evalved, and it s essental for us 1o adapt and leam these rew
SIralegies 10 enhance ouf Sueess”

Durng the discussion Gautam Saraog revealed the mspeng pumey of Go Celees
hghighting the mpertance of resdence, adaptateity, and strategic focus in buiiding
a sutcesshul beand. From aunnng an expect busness that dd not see much suloess,
the family decided 10 prvot 10 domestic etal, Mentdyng a gap n ™e women's
bottem wear markst n 2010-2011, and Bunched & domestc brand fecusing on
leggings and other botiom wesr Tor womean. Initialy, ey laced corplexites of
gererd trade, tut the Tunmng pant came in 201 | when they cpensd a bosk ina
mad, which was a mega suocess. This triumph bad them 1o tapd expanson, with
over 80 K0EkE in two years.

By Z013-2014, they had bult a 45-¢1 busness and dedided (o seek nvesiment 1o
grow furthes. In 2014, Seques Captal iwested S10 mn, whech enabled further
SN on but 80 kd 10 missteps m advertsing andinematonal ventres. Despite
the chalenges, Go Calors opened a luli-fedged store, wiich proved 10 be a game-
cranger Saes trigled, and by focusng 0n & singe product cateqory and mantaning
frugaity in expenditures, they rapdly expended from 1 store 1o 200 stores withn
LW pEars,

By 2017, Go Colors had tumed profitatie, and soday, with 720 stores, it stands &3
a strong beand in the Indsan retal market. He admowdedced that retaling anling
and dgitel marketing played a crocial role in the success of Go Colors snd geonided
sgnficant growth spporunities snd expanding s markat reach

He recogrised the potentid of e-commerce and explainad how he leveragsd it 1o
reach a braader audence beyond the physical stere locatens. Onine platiorms
alowed Go Colors to tap into the groveng trend of colne shoppind, prowdng
cormemence and accessbiity to customers natiomande. Additionally, digtal
marketng strateges, noudng socidl meda and tageted advertiang, hepsd n
buddng brand awareness and engaging with customers deectly. Hiving onine
presence not only noréased salés but also orovided valiatie naghts into consumer
preterences, enabiing the company 10 refing its product olfenngs and markeing
tactics. By integrating digital strategies wath their retal model, Go Celers
successiuly espandad &3 featpant and sobdited its rand in 8 compattave marzel.

The other sesson ‘Decodng Digtal Marketing' by Sthbang Acadenry, highighted
the impartance of undersianding the ndian marker'’s unigque charactensice and
leviragng an inmegrated appeaach combining creatn iy, tachnalogy, and stratege
plannng. By addressing every stage of the consumer pumey from awarenass 1o
retention, the Speakers besutifully enbghtenad how tr ands can create meaninghd
and engaging expenences that drive growth and loyalty,

Case studes on beands lke HalM, IMS, and Crompton highighted the svgact of
targeted dgnal campagns. These exavples demonstrated sgnifcant increass m

4o l APTARDL VWS ( MY U004

engagement and customes inerachion through Creative coment, srategc planning,
and advenoed technoingy. The use of waice search cptimisalon vas also shoacassd,
oo Drand vis bty and engagement. Practcal taosaways nchuded sdoptng
a holstic spprcach that combines rastwe content, strategic meda plannng, and
advanced tachnaogy W address dl stages of the consumes joumey. Parsomalzaton
1% kery, using data to 1ailr oustomer experenoes and ensure relevant nlerscbions
An emm charnel presenps & essental @nsuring brand wabiity across multigle
plstiorme and souch poents to capture & hrcader audience

The presentation made by Schbang Acadeny encapsudated the

fallowing peints: -

. Understanding the Pulse of Inda is crucial for successiul brand engagement. it
recures culturd sensimity and a kocsisad aporeach 10 resorate with Consumers.
Ths rwobves inlegratng local nuances and prelerences nlo CIMBEQRE Lo create
a strong coonedtan with the audence.

1

The Comsumeér joumney can be dhvaded nlo threée man sLages - avwareness,
consideration, and comenson. A the 10p of the knnel, swarensss is generated
through digtal miegration, utdaing varous fomats ke secial madia, woeo
content, and adbencer mareatng. This is skn to offine billboards creating trand
vty Modng to the mddie of the funned, the consideration stage focuses
0N Creaing éngaging experences, showng consumens Wintersct with the brand
This is schiwed threugh dverse content fonms, ensuring the brand rémains
memorale A the bottom of the funnes, the corersinn stage obes activation,
where consumers start interacting with the brand's olfenngs, and rétenten,
which ndudes persaraleed foliow-ups 1o mantan engagement and koyalty,

=

. Creatve and Technical soluticns are essennial for compeehensive brand
development. Thes ncludes integrated marketng senaces coverng brand ethas,
quidalres, and muschannel strateges. Anin-house preduciion studio sloas
for quck content création, provdng Becbiity and evmediscy in campagn
exaculion Every coment pece S geared towards delverng messurstie ROI,
whether in tems of sales or brand engagement.

-

. Technolegy and Media Plsnning are crtcal camponents of a sucoessiul strategy.
This irvobves managng DZC trands, marketglace presence, and peoviding
steategies for sponsored ads and paid media. Efectave SED and content
marketing are emphasized 1o ensure the wand is discoverabe coling, drang
eeganic 1ratfic.

The Achievers Cub by CMA continues to be & pivotal platform lor apparel
manuaciuesrs and brand owness, fostenng an emdonment of lesrrwng sand growth
By featunng industry kaders ke Goutam Saraog: of Go Cokors and the expens
from Schbang Acadenry, CMAL pronded as members vth essential inowledge
and peactical strateges 1o rawgate the evohang market landscape The success
Slones and innowatve marketng approaches shared during these sessons not
onky nspee bt dso equp gancipgants with the wok reeded 1o elevale ther
brands. As the appared indusiry faces nésw chalenges and cppanunities, the CAWAI
Actievers Chb remans commiied 10 guidng its membess 1wands ustandie
Suceess and industry excellence The event was attended by more than 60 MSME
appared beands and manulacturers o
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Decoding The Indian Market With Digital Marketing

session by CMAI Achievers
¢ highlighted the importance
Indian ket's unique
ated approach
planning.
. and Crompton
ampaigns. These
in engagement
ntent, uuat»gr

Club Schbang Acade
of understanding

a"d n’»jagem»"‘nt F’rax:t- alt s-e]'-'ay‘
C rcach that combings creativ
! ning, and adv
stages of the consum
using data to tailor =
evant interactions. r«channel presence is ential,
suring brand wvisitxlity multipke platforms and
touchpoints to capture a broader audience.

and ensure

CrosSs

The presentation made by Schbang Academy
encapsulated the following pomnts
Understanding the Pulse of Ir« 3 ial for =

brand en yement. It regures cultural sensitiity and a

localized apprecach to resonate with NSUMmer This
involves integrating local nuan and praferen no

campaigns to create a strong connection with the audience.
The Consumer journey can be divided into three main

-,‘mgr:“ Al the
top © N digital
integration, J( cid media, video
content, and mﬂm ncer marketing. T i

bilbcards creating brand lelt:-ln‘_J.
of the funnel, the consideration stage fo
engaging exp glowing corsume
the brand. This i3 achieved through dive
enswring the brand remans memorable
the furnel, the conversion stage involves activation, where
consumers start interacting with the brand's offerings,
and reterticn, which includes personalzed follow-ups to

to inter
content 13rmL
At the bottom of

mantain engagement and loyalty.
Creative and Technical sclutions are essential for

comprehensie brand development. This include

An

immedacy in campaign execution.
ared towards delverrng messurabd
of sales or brand engagament.

and ‘.(L- dia Planning are critical components
ol g D2C
and providing strateges
:i media. ective SEO and
ed to ensure the brand =
traffic. =)

LDﬂlP'ﬂ markaeting

discoverable anine, driving organic
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Digital Platforms Helped Go Colors

To Effectively Reach Customers With
The Right Product

GAUTAM SARAOGI, Co-Foundsr & CE
Fashia

n o

U, oo

autam Saraogi, Co-Founder
& CEO, Go Fashion, recently
revealed the inspiing jourmey

of Go Colors highlighting the
importance of resilience, adaptability,
and strategic focus in building a
successful brand. From rurning an
export business that did not see much
success, the family decided to pivot
to domestic retail, identifying a gap in
the women’s bottom wear market in
2010-2011, and launched a domestic
brand focusing on leggings and other
bottom wear for women. Indtially,
they faced complexties of general
trade, but the tuming point came in
2011 when they opened
a kiosk n a mall, which
was a maga success. This
triumph led them to rapid
expansion, with over 80
kiosks in two years.

By 2013-2014, they
had buit a Rs 45 crore
busmness and decided to
seek investment to grow further. In
2014, Sequoia Capiial imvested USS
10 millon, which enabled further
expansion but also led to missteps in
advertising and intemational ventures.
Despite the challenges, Go Colors
opernad a ful-fledged store, which
proved to be a game-changer. Saes
tripled, and by focusing on a single
product category and maintaining
frugality in expenditures, they rapidly
expandad from one store to 200
stores within two years.

By 2017, Go Ccdlors had tumed
profitable, and today, with 720 stores,
it stands as a strong brand in the Indian

retaill market. He acknowledged that
retailing online and digital marketing
played a crucid role in the success
of Go Colors and provided significant
growth opporunities in expandng
its market reach. He recognised the
potential of e-commerce and explained
how he leveraged it to reach a broader
audience beayond the physical store
lecations. Online platforrms  allowed
Go Colors to tap into the growing
trend of oniine shopping. providng
convenience and accessibiity to
customars nationwide. Additionally,
digital marketing sfrategies, includng
social media and targeted advertising,

GO COLORS!

happy legs

helped in buikding brand awarenass
and engaging with customers directly.

Having onina presence not only
increased saes but aso provided
valuable nsights into consumer
preferences, enabling the compary
to refine s product offerings and
marketing tactics. By integrating digital
strategies with their retail model, Go
Colors  successfully expandad its
footprint and sclidified its brand in a
competitive market.

Gautam Saracgi shared these
insights at a knowlkdge session
organised by CMAI Achievers Club.
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he retail business is at a cross-

217

economic progress, say experts

fits of the democratic dividend, being the
largest populated nation in the world and
having the largest youngest population
who are not only joining the workforce

ways. “Retailers today can expand their

" The time has come to harness the potential of the retail sector for ensuring steady

tured National Retail Policy can stream

Adding to it, Rahul Mehta, chief men-
tor, Clothing Manufacturers Association
of India (CMAD), says, “In addition to

tion, and packaging. To cosure sustained
economic growth and progress, it is
imperative for the retail sector to prior-

the retail sector provides significant indi
rect employment in adjacent sectors

itise <y skill devel
opment, infrastructure enhancement,
and collaborative policy efforts with the

reach and tap into the vast

base, especially in rural areas, thus gen

dens, and facilitate ease of doing business

crating more sales and emp

roads, and a

but are the

ppo!

. Secondly, » well-struc-

. This policy can al

easier for retailers to raise capital,

such as logistics, construc

encouraging entrepreneurship and busi-

is emerging as a result of the
industry’s dynamic develop-
ments. The retail sector has
wnsformed dramatically, from tradi-
»nal mom-and-pop stores to cut-
1g-edge Al-assisted shopping. The
il sector is one of the significant seg-

story that we are witnessing in this coun-
try”

‘This consumption is bringing signifi-
cant changes to the cconomy. As business
and brand strategy specialist Harish
Bijoor says, "India is in 3 consumptive
mode. Shopping as a process is on over.
drive, Ci is an attitude,

ntsin 10
reent to the GDP and generates eight
reent of employment.

The retail sector is constantly pro-
assingwith evolving economic dynam-
i, varying customer preferences, tech-
logical advancements, changing shop
rmats, andso on The burgeoning Indi

economy is betting big on this sector
drive growth. During a recent retail
mmit, Dr Bejoy John, IRS director,
PIIT, Ministry of Commerce and
dustry, Government of India, said,
ndia is a $5 trillion economy in the
aking by 2027. We are living the bene-

and this attitude has bitten the Indian
hard. As prosperity indices go deeper
into the hinterland, more and more
people buy with gusto. This buying
is done through both the platform
of e-commerce and physical for-
mats of shopping. The sector will
also employ more people, enhanc-
ing the overall economic surge.”

RETAIL GROWTH
The retail sector ean significantly
contribute to the economic growth
and progress of the nation in several

PriyaC.Nair
@timesgroup.com

very year on June 27, the world
celebrates MSME Day to honour
micro, small, and medium enter-
prises, which are regarded as the
backbone of the economies of many
countries, including India. The MSME
sector plays a vital role in both the
economy and society at large. This sec-
tor generates employment, provides
livelihood to a large number of people,
promotes growtﬁ, especially in rural
areas, produces a wide range of goods,
and also makes a sub contribu-

MSMEs

SMALL BUSINESS,
BIG IMPACT

ness expansion. Moreover, the focus on

in the sector can

t
lead to better supply chain man-

cies and o

tion of India (RAD.

agement, reducing inefficien-

thriving retail sector can
create jobs, drive con
sumer demand, and
boost economic growth,
aligning with the
nation’s goal of achie-
inga $5 trillion econo-
my and addressing

tion to exports. ‘Leveraging Power and
Resilience of Micro, Small, and Medi-
um-sized Enterprises to Accelerate Sus-
tainable Development and Eradicate
Poverty in Times of Multiple Crises' is
the theme of this year's MSME Day.

THE POWER OF SMALL

According to the annual report of the
Ministry of Micro, Small, and Medium
Enterprises, Government of India, with
astunning share of 45 per cent of India’s
manufacturing output, and 48 per cent
of total exports, MSMEs have the poten-
tial to integrate India deeper into global
value chains. Employing close to 11
crore people, MSMEs form the sec-
ond-largest employer base, surpassed
only by agriculture. It encompasses over
6.4 crore enterprises, contributing
around 30 per cent to the country's GDP.
Among the total number of estimated
MSMEs, the micro sector accounts for a
whopping 99 per cent share with 630.5
lakh enterprises, the small sector with
3.3 lakh enterprises and 0.52 per cent
share, and the medium sector with 0.05
lakh enterprises accounting for a meagre
0.01 per cent share.

“MSMEs are the backbone of India's
economy, driving innovation, employ-
ment, and regional development. The
government’s commitment to formal-
isation, infrastructure, credit support,
enterprise and skill development, tech-
nological assistance, and market sup-
port for MSMEs is commendable. With

THE MICRO, SMALL AND MEDIUM ENTERPRISES (MSME)

SECTOR PLAYS A VITAL ROLE

IN THE SOCIO-ECONOMIC

PROGRESS OF THE NATION. TECHNOLOGICAL
ADVANCEMENTS AND POLICY CHANGES ARE ESSENTIAL
TO STEERING THE WAY FORWARD AND ATTRACTING

MORE ENTREPRENEURS

its extensive network, organisations
such as CII, through initiatives like Dig-
ital Saksham, can promote transforma-
tive development of MSMEs,” says Sa-
meer Gupta, chairman, CIl National
MSME Council.

EMPOWERING MSMEs

Recognising the contribution of the
sector and enhancing growth, the gov-
ernment of India recently redefined the
MSME sector. According to the new
classification of the MSME sector under

TOTAL MSMESs IN INDIA

633.9 LAKH

* Micro sector — 99% with
630.5 lakh enterprises

% Small sector — 0.52% with
3.3 lakh enterprises

* Medium sector — 0.01% with
0.05 lakh enterprises

Source - Annual report, MSME Ministry, GOI

the Aatmanirbhar Bharat Abhiyaan
Scheme, which came into effect on July
1,2020, enterprises are defined based
on investment criteria in plant and ma-
chinery and turnover.

“The recent initiative to support MS-
MEs in the country through an amend-
ment to 43B(h) of the Income Tax Act,
1961, and the MSMED Act, 2006, is
having significant implications for MS-
MEs. Integrating Section 43B(h) estab-
lishes a stringent framework for MSME
payment enforcement. This was intro-
duced to deter buyers of goods and
services supplied by MSMEs from
delarindg ﬁayments and ensure
timely disbursals to them. This
section has laid down rules for
deductions as expenses pay-
able to MSMEs that can only
be claimed if the payments
are made within the time limit of 45
days if there is a written agreement
specifying this period, or within 15 days
in the absence of such an agreement

as specified under the MSMED Act.
Failure to make payments within the
sfeciﬁed period will result in the dis-
allowance of deductions in the current

financial year and will be deferred to
the year in which the payment is
made. To further strengthen the re-
sponsibility, the buyer is liable to pay

MSMEs are the backbone
of India's economy, driving
innovation, employment,
and regional development.
The government's
commitment to
formalisation, infrastructure,
credit support, enterprise
and skill development,
technological assistance,
and market support for
MSMEs is commendable”

interest, compounded monthly, at
three times the bank rate notified by
the Reserve Bank of India (RBI). Such
rules will encourage buyers to abide
by the payment norms with certainty
and reduce financial strain on MSMEs.
This will also have a long-term positive
impact on banks by reducing frequent
credit-related pressures, potentially
reducing the occurrence of NPAs with-
in the sector,” explains Gupta.

The government also supports the
MSME sector by providing infrastruc-
ture facilities, capital subsidies, skill
development programmes, market
assistance, and so on. Sharing details
about the initiatives by the govern-
ment of India aimed at supporting
Micro, Small, and Medium Enterprises
in the textile sector, Rahul Mehta, chief
mentor, Clothing Manufacturers Asso-
ciation of India (CMAI), says, “Scheme
for Integrated Textile Parks (SITP),
Credit Linked Ca||)iza| Subsidy Scheme
£ (CLCSS), National Handloom Develop-

ment Programme (NHDP), Micro and

Small Enterprises Cluster Development

Programme (MSE-CDP), PowerTex In-

dia Scheme, Scheme for Capacity

Building in Textile Sector (SAMARTH)

are a few significant ones.”
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https://www.indian-apparel.com/su-re-partners-with-british-council-to-transform-indias-garment-

sector/

https://www.apparelviews.com/the-2nd-nigf-2024-by-cmai-commences-and-expected-to-attract-
about-7000-trade-visitors

https://www.tripurastarnews.com/cmai-announces-nigf-2024-second-edition-of-north-indias-premier-

garment-fair/

https://fashionvaluechain.com/cmai-announces-nigf-2024-second-edition-of-north-indias-premier-

garment-fair/

https://www.apparelviews.com/cmai-announces-nigf-2024-second-edition-of-north-indias-premier-

garment-fair/

https://www.indian-apparel.com/cmai-announces-nigf-2024-second-edition-of-north-indias-premier-

garment-fair/

https://theprint.in/ani-press-releases/cmai-announces-nigf-2024-second-edition-of-north-indias-
premier-garment-fair/2118228/

https://www.passionateinmarketing.com/cmai-announces-nigf-2024-second-edition-of-north-indias-
premier-garment-fair/

https://in.fashionnetwork.com/news/Cmai-to-host-second-edition-of-north-india-garment-
fair,1639004.html

https://smartbusinesnews.com/news/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-
commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://biznewsdesk.com/news/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-commences-
brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://mediabulletins.com/news/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-commences-
brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://businessnewsthisweek.com/news/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-
commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://contentmediasolution.com/news/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-
commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://infashionbusiness.com/home/news details/3193/11

https://dfupublications.com/news/apparel/cmai-s-nigf-2024-premier-garment-fair-opens-in-delhi-2

https://onlinemediacafe.com/newsbeat/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-
commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/
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https://www.apparelviews.com/the-2nd-nigf-2024-by-cmai-commences-and-expected-to-attract-about-7000-trade-visitors
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https://businessnewsthisweek.com/news/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/
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https://dfupublications.com/news/apparel/cmai-s-nigf-2024-premier-garment-fair-opens-in-delhi-2
https://onlinemediacafe.com/newsbeat/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/
https://onlinemediacafe.com/newsbeat/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/
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https://quickbiznews.com/news/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-commences-
brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://www.passionateinmarketing.com/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-
commences-brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://www.tripurastarnews.com/the-2nd-north-india-garment-fair-nigf-2024-by-cmai-commences-
brings-together-200-exhibitors-and-expected-to-attract-about-7000-trade-visitors/

https://pninews.in/CMAI-concludes-2nd-NIGF-2024-with-resounding-success

https://infashionbusiness.com/home/news details/3269/15

https://in.apparelresources.com/events-news/cmai-announces-second-edition-north-india-garment-

fair-2024/

https://theprint.in/ani-press-releases/cmai-announces-nigf-2024-second-edition-of-north-indias-
premier-garment-fair/2118228/

https://in.apparelresources.com/events-news/cmai-announces-second-edition-north-india-garment-

fair-2024/

https://indiantextilejournal.com/cmai-announces-second-edition-of-north-indias-premier-garment-fair-

nigf-2024/

Can H&M inspire sustainable fashion with better fabrics and higher prices?
https://www.thehindu.com/life-and-style/can-hm-inspire-sustainable-fashion-with-better-fabrics-and-
higher-prices/article68224140.ece

https://businessnewsthisweek.com/business/cmai-announces-nigf-2024-second-edition-of-north-
indias-premier-garment-fair/

https://krishijagran.com/news/textiles-minister-giriraj-singh-announces-expansion-of-rs-10-000-crore-
pli-scheme-to-boost-garment-sector-manufacturing-exports/

Date Subject Particulars

Cir No. 10 / M-3 / 2024 — ACTIVITIES OF THE
6th June 2024 Cir No. 10 / M-3 / 2024 ASSOCIATION FOR THE MONTH OF MAY 2024

Cir No. 11 / M-11 / 2024 — UTTAR PRADESH MSME
SAMMELAN ” “MSME VISION FOR VIKSIT BHARAT —
8th June 2024 Cir No. 11 / M-11 / 2024 26-27 JUNE 2024
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30th June 2024

Cir No. 12 / B-4 / 2024

Cir No. 12 / B-4 / 2024 — BRANDS OF INDIA — REVISED
DATES—12TH TO 14TH NOVEMBER 2024

1st June 2024

2ND NORTH INDIA GARMENT

FAIR

10 DAYSTO GO ® 11!

1st June 2024

CMAI

Building Circular Systems for India’, a Leadership
Roundtable at the Global Fashion Summit 2024

1st June 2024

2ND EDITION BRANDS OF INDIA
SHOW

TO BOOK YOUR STALL (% (% (¥ CLICK HERE :
https://bit.ly/3UWtYalL

3rd June 2024

2ND NORTH INDIA GARMENT
FAIR

8 DAYSTOGO® 11

3rd June 2024

2ND NORTH INDIA GARMENT
FAIR

Brand Promotion post

3rd June 2024

2ND EDITION BRANDS OF INDIA
SHOW

TO BOOK YOUR STALL (% (¥ (5 CLICK HERE :
https://bit.ly/3UWtYal

2ND NORTH INDIA GARMENT

4th June 2024 FAIR 7 DAYSTO GO !l
2ND NORTH INDIA GARMENT
4th June 2024 FAIR Brand Promotion post

5th June 2024

2ND NORTH INDIA GARMENT
FAIR

6 DAYSTOGO® !

5th June 2024

2ND NORTH INDIA GARMENT
FAIR

Brand Promotion post

6th June 2024

2ND NORTH INDIA GARMENT
FAIR

5DAYSTOGO® !l

6th June 2024

2ND EDITION BRANDS OF INDIA
SHOW

TO BOOK YOUR STALL (3 (3 (3 CLICK HERE :
https://bit.ly/3UWtYalL

7th June 2024

2ND NORTH INDIA GARMENT
FAIR

JUST 4 DAYS TO GO!!!

7th June 2024

2ND NORTH INDIA GARMENT
FAIR

Brand Promotion post

7th June 2024

C.N.A

Collection Report for the Period 01.05.2024 to
31.05.2024. Team CMAI

2ND NORTH INDIA GARMENT

8th June 2024 FAIR 3 DAYSTO GO!!!
2ND NORTH INDIA GARMENT
8th June 2024 FAIR Brand Promotion post
State-wise Addition to Caution List as on 31st May
8th June 2024 C.N.A 2024 Team CMAI
2ND NORTH INDIA GARMENT
9th June 2024 FAIR 2 DAYSTO GO!!!
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2ND NORTH INDIA GARMENT

9th June 2024 FAIR Brand Promotion post
2ND NORTH INDIA GARMENT
10th June 2024 | FAIR 24 HOURS TO GO!!!
2ND NORTH INDIA GARMENT
10th June 2024 | FAIR Brand Promotion post
2ND NORTH INDIA GARMENT Watch the Inauguration Live of the 2nd North India
11th June 2024 | FAIR Garment Fair

11th June 2024

2ND NORTH INDIA GARMENT
FAIR

NOW OPEN!!!

11th June 2024

2ND NORTH INDIA GARMENT
FAIR

Brand Promotion post

12th June 2024

2ND NORTH INDIA GARMENT
FAIR

DAY 2 - BEGINS!!!

12th June 2024

2ND NORTH INDIA GARMENT
FAIR

Brand Promotion post

Mr Naveen Sainani, Jt Hon Secretary, CMAI, had a
very fruitful Meeting with Mr. Shombi Sharp -

13th June 2024 | CMAI Resident Coordinator in India, United Nations (UN)
2ND NORTH INDIA GARMENT
13th June 2024 | FAIR LAST DAY TODAY!!!

13th June 2024

2ND NORTH INDIA GARMENT
FAIR

Exhibitor video Bites

14th June 2024

2ND NORTH INDIA GARMENT
FAIR

A Grand Success!

14th June 2024

2ND NORTH INDIA GARMENT
FAIR

Exhibitor video Bites

15th June 2024

2ND NORTH INDIA GARMENT
FAIR

Exhibitor video Bites

17th June 2024

2ND EDITION BRANDS OF INDIA
SHOW

TO BOOK YOUR STALL (3 (3 (¥ CLICK HERE :
https://bit.ly/3UWtYalL

17th June 2024

2ND NORTH INDIA GARMENT
FAIR

Exhibitor video Bites

18th June 2024

2ND NORTH INDIA GARMENT
FAIR

Exhibitor video Bites

19th June 2024

2ND NORTH INDIA GARMENT
FAIR

Exhibitor video Bites

19th June 2024

2ND EDITION BRANDS OF INDIA
SHOW

TO BOOK YOUR STALL (3 (% (3 CLICK HERE :
https://bit.ly/3UWtYalL

20th June 2024

79th National Garment Fair

Visitor Registration Now Open

2ND NORTH INDIA GARMENT

20th June 2024 | FAIR Exhibitor video Bites
President Rajesh Masand with the New Minister for
20th June 2024 | CMAI Textiles, Sh. Girirajji
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21st June 2024 | 79th National Garment Fair Visitor Registration Now Open
2ND NORTH INDIA GARMENT
21stJune 2024 | FAIR Exhibitor video Bites
22nd June 2024 | 79th National Garment Fair Visitor Registration Now Open
2ND NORTH INDIA GARMENT
24th June 2024 | FAIR Exhibitor video Bites
2ND EDITION BRANDS OF INDIA | Save the New Dates : Brands of India Show- 2nd
28th June 2024 | SHOW Edition

Business News related to Domestic and International
Garment Industry for the period prior to 3rd June
3rd June 2024 eNews Vol. 13 No. 22 2024

Business News related to Domestic and International
Garment Industry for the period prior to 10th June
10th June 2024 | eNews Vol. 13 No. 23 2024

Business News related to Domestic and International
Garment Industry for the period prior to 17th June
17th June 2024 | eNews Vol. 13 No. 24 2024

Business News related to Domestic and International
Garment Industry for the period prior to 24th June
24th June 2024 | eNews Vol. 13 No. 25 2024
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